Strategic Management Journal, Vol. 20, iii—ix (1999) 


Contents 


Volume 20, Issue Nos. 1-12 


ISSUE No. 1, January 1999 


The Relative Impact of Actual and Potential Rivalry on Firm Profitability in the 
Pharmaceutical Industry: K. Cool, L.-H. Roller and B. Leleux 


‘Trojan Horse’ or ‘Workhorse’? The Evolution of U.S.-Japanese Joint Ventures in the 
United States: J.-F. Hennart, T. Roehl and D. S. Zietlow 


Emergence of Entrepreneurs Following Exogenous Technological Change: RF. J. Arend. 


Value Co-Production: Intellectual Origins and Implications for Practice and Research: 
R. Ramirez 


Corporate Political Strategies and Firm Performance: Indications of Firm-Specific 
Benefits From Personai Service in the U.S. Government: A. J. Hiliman, A. Zardkoohi 
and L. Bierman 


RESEARCH NOTES AND COMMUNICATIONS 
The Impact of U.S. Company Internationalization on Top Management Team Advice 
Networks: A Tacit Knowledge Perspective: NV. Athanassiou and D. Nigh 


A Decade of Corporate Women: Some Progress in the Boardroom, None in the 
Executive Suite: C. M. Daily, S. T. Certo and D. R. Dalton 


ISSUE No. 2, February 1999 


Reciprocal Threats in Multimarket Rivalry: Staking Out ‘Spheres of Influence’ in the 
U.S. Airline Industry: J. Gimeno 


Manufacturing-Based Relatedness, Synergy, and Coordination: C. H. St. John and 
J. S. Harrison 


To Be Different, or To Be The Same? It’s a Question (and Theory) of Strategic 
Balance: D. L. Deephouse 


Risk Measures in Strategic Management Research: Auld Lang Syne?: T. W. Ruefli, 
J. M Collins and J. R. LaCugna 


Use of Partial Least Squares (PLS) in Strategic Management Research: A Review of 
Four Recent Studies: J. Hulland 


| 
31 
| 
93 
129 


: ISSUE No. 3, March 1999 
ee Feedback-Seeking Behavior Within Multinational Corporations: A. K. Gupta, 
‘: Toward a Contingent Resource-Based Theory: The Impact of Information Asymmetry 
s on the Value of Capabilities in Veterinary Medicine: T. H. Brush and K. W. Arriz.......... 223 5 
a Dynamics of Dyadic Competitive Interaction: J. A. C. Baum and H. J. Korn........cccceceeee 251 . 
3 A Revealed Preference Study of Management Journals’ Direct Influences: A. Tahai 
2 ISSUE No. 4, April 1999 4 
o. Conditioned Emergence: A Dissipative Structures Approach to Transformation: es 
: The Leveraging of Interfirm Relationships as a Distinctive Organizational Capability: A - 
Longitudinal Study: G. Lorenzoni and A. LipParinii 317 
: Strategic Consensus and Performance: The Role of Strategy Type and Market-Related a 
Dynamism: C. Homburg, H. Krohmer and J. P. Workman Sr. 339 
‘ Financial Performance and Survival of Multinational Corporations in China: Y. Pan and a 
RESEARCH NOTES AND COMMUNICATIONS 
‘ The Contribution of Product Quality to Competitive Advantage: Impacts on S 
Systematic Variance and Unexpiained Variance in Returns: WV. Kroii, P. Wright and 
Organizational Configurations and Performance: The Role of Statistical Power in a 
Extant Research: 7. D. Ferguson and D. J. Ketchen Sr. 385 
4 
: ISSUE No. 5, May 1999 
: Network Location and Learning: The Influence of Network Resources and Firm 4 
Capabilities on Alliance Formation: R. Gulati 397 
/ The Relationship Between Corporate Entrepreneurship and Strategic Management: : 
Top Management Team Diversity, Group Process, and Strategic Consensus: te 
a D. Knight, C. L. Pearce, K. G. Smith, J. D. Olian, H. P. Sims, K. A. Smith and P. Flood. 445 : 
; Creating Value Through Mutual Commitment to Business Network Relationships: es 
D. Blankenburg Holm, K. Eriksson and J. 467 
RESEARCH NOTES AND COMMUNICATIONS 
we Rethinking Research Methods for the Resource-Based Perspective: Isolating Sources : 
of Sustainable Competitive Advantage: MV. J. Rouse and U. S. 487 


ISSUE No. 6, June 1999 


Doomed from the Start: What is the Value of Selecting a Future Dominant Design?: 


L. F. Tegarden, D. E. Hatfield and A. E. 


The Relative Influence of Industry and Corporation on Business Segment 
Performance: An Alternative Estimate: 7. H. Brush, P. Bromiley and M. Hendrickx 


Conceptual Maps of the Leading MBA Programs in the United States: Core Courses, 
Concentration Areas, and the Ranking of the School: E. Segev, A. Raveh and 
M. Farjoun 


RESEARCH NOTES AND COMMUNICATIONS 


Using Information-Processing Theory to Understand Planning/Performance 
Relationships in the Context of Strategy: P. R. Rogers, A. Miller and W. Q. Judge 


People Matter: Commitment to Employees, Strategy and Performance in Korean 
Firms: J. Lee and D. Miller 


ISSUE No. 7, July 1999 


Ambiguity and the Process of Knowledge Transfer in Strategic Alliances: 
B. L. Simonin 


Matching Method to Paradigm in Strategy Research: Limitations of Cross-Sectional 


Analysis and Some Methodological Alternatives: H. P. Bowen and M. F. Wiersema... 


An Empirical Analysis of Sustained Advantage in the U.S. Pharmaceutical Industry: 
Impact of Firm Resources and Capabilities: P.-L. Yeoh and K. Roth 


Product Innovation, Product-Market Competition and Persistent Profitability in the 
U.S. Pharmaceutical Industry: P. W. Roberts 


Testing Metric Equivalence in Cross-National Strategy Research: An Empirical Test 
across the United States and Japan: VM. Bensaou, M. Coyne and N. Venkatraman 


ISSUE No. 8, August 1999 


Constructing Competitive Advantage: The Role of Firm-Constituent Interactions: 
V. P. Rindova and C. J. Fombrun 


Geographic Scope, Product Diversification and the Corporate Performance of 
Japanese Firms: A. Delios and P. W. Beamish 


Competing Capitalisms: Capital Investment in American, German and Japanese 
Firms: L. G. Thomas Ill and G. Waring 


Operational Flexibility and Market Valuation of Earnings: C. Y. Tang and S. Tikoo 


Determinants of Executive Beliefs: Comparing Functional Conditioning and Social 
Influence: P. Chattopadhyay, W. H. Glick, C. C. Miller and G. P. Huber 


495 


519 


54S 


567 


579 


595 


625 


637 


655 


671 


691 


711 


729 


749 


763 


a 


| 
|_| 
| 
. 
bar 
pets 
| 


ISSUE No. 9, September 1999 


Sourcing Strategies of U.S. Service Companies: A Modified Transaction-Cost 


Pioneering Advantages in Manufacturing and Service Industries: Empirical Evidence 
from Nine Countries: X. M. Song, C. A. Di Benedetto and Y. L. ZhA0.......ccccceesceeeseeeeees 811 


Shared Knowledge, “Glitches,” and Product Development Performance: D. G. Hoopes 


Explaining Interfirm Cooperation and Performance: Toward a Reconciliation of 
Predictions from the Resource-Based View and Organizational Economics: 


ISSUE No. 10, October 1999 


Learning to Plan and Planning to Learn: Resolving the Planning School/Learning 


Ownership Strategy of Japanese Firms: Transactional, Institutional and Experience 


Interfirm Differences in Scale Economies and the Evolution of Market Shares: 


The Impact of Stocks and Flows of Organizational Knowledge on Firm Performance: 
An Empirical Investigation of the Biotechnology Industry: 


RESEARCH NOTES AND COMMUNICATIONS 
The Myth of the Unique Decomposability: Specializing the Herfindah! and Entropy 


Breaking the Frame: An Analysis of Strategic Cognition and Decision Making Under 

Uncertainty: G. P. Hodgkinson, N. J. Bown, A. J. Maule, K. W. Glaister and 

ISSUE No. 11, November 1999 

The Long-Term Performance of Horizontal Acquisitions: L. Capron.............cccccccsseeeseeseees 987 
The Impact of Modes of Entry and Resource Fit on Modes of Exit by Multibusiness 

Decoupling Risk Taking from Income Stream Uncertainty: A Holistic Model of Risk: 


RESEARCH NOTES AND COMMUNICATIONS 


Does Corporate Ownership Structure Affect its Strategy Towards Diversification?: 
Y. Amihud and B. Lev 


| 
a 
1063 
3 


Agency Theory and the Influence of Equity Ownership Structure on Corporate 
Diversification Strategies: D. J. Denis, D. K. Denis and A. Sarin 


Ownership Structure and Corporate Strategy: One Question Viewed from Two 
Different Worlds: P. J. Lane, A. A. Cannella, Jr. and M. H. Lubatkin 


ISSUE No. 12, December 1998 


Strategy Research: Governance and Competence Perspectives: O. E. Williamson 


Similarities and Contradictions in the Core Logic of Three Strategy Research Streams: 


Bridging Ties: A Source of Firm Heterogeneity in Competitive Capabilities: B. McEvily 
and A. Zaheer 


RESEARCH NOTES AND COMMUNICATIONS 


Customer-Led and Market-Oriented: A Matter of Balance: T. Connor 
Market-Oriented is More than Being Customer-Led: S. F. S/ater and J. C. Narver 


Volume Contents 


1071 
1109 
1133 
1157 
1165 
ae 
an 
q 


bi. 
: 
{ 

| 
i 

2 
‘ 
: 


